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Philip Der of Whitney, Bailey, Cox & Magnini says ‘you can’t plan on a one-shot deal.’

Numbers game

As stimulus jobs figure rises, so do doubts

SCOTT DANGE | STAFF
sdance@hizjournals.com

Job growth from federal stimulus spending in
Maryland picked up rapidly in the fourth quarter last
year, figures show. But some still doubt whether the
massive federal spending is helping reverse unem-
ployment.

Companies, universities and military branches re-
ported creating 1,800 jobs in Maryland, about 700 of
them in Greater Baltimore, on projects that were at
least halfway completed during the last three months

of 2009. That is significantly more than the 965 jobs
statewide and 154 jobs in the Baltimore area reported
for stimulus-funded work that was going on as of Oc-

tober 2009.
INSIDE

But the numbers are still

small compared to the tens of

+ See alist of stimulus thousands of workers filing for

contractsand awards, ~ unemployment each week in
Pace 13. the state.

Anecdotal evidence shows

Please see STIMULUS, Page 12
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Rosewood
site faces
hig cleanup

Stevenson weighs whether

it can aftord to buy property

DANIEL J. SERNOVITZ | STAFF
dsernovitz@bizjournals.com

Stevenson University’s leaders could soon be taught
a basic lesson in economics: inexpensive land isn’t nec-
essarily a bargain.

The university is negotiating to buy the Rosewood
Center, a former state-run facility for the developmen-
tally disabled in Owings Mills. But a newly released
environmental assessment report found dangerous
amounts of toxic chemicals at
the property. The costs to clean
up the property could force Ste- ONI'I N E

venson to back away from its | s Toread more about

expansion plans. Rosewood Center, visit
“If it doesn’t make sense at the www.baltimore

end of the day from a financial businessjournal.com.

standpoint, we can’t do it,” said Search for keyword

Stevenson Chief Financial Of- “Rosewood”

ficer Timothy Campbell. “What
could appear to be a good deal
could ultimately end up hurting us.”

In January, the Maryland Board of Pubic Works
signed off on a transfer of the land. The move allowed
the state Department of General Services to start ne-
gotiations to sell the land to Stevenson. The university
wants to use 140 acres of the 178-acre property for ath-

Please see ROSEWOOD, Page 13

Doctors, health msurers squabble over who sends patients the ball

SCOTT GRAHAM | STAFF
csgraham@bizjournals.com

Surprise, surprise — there is a polarizing debate over
health care reform taking place among lawmakers.

But this one takes place in Annapolis — not Wash-
ington, D.C. — and pits those who want to take patients
out of the health care payment equation against those
who think doing so would send the cost of care for indi-
viduals and businesses further skyward.

At issue is a seemingly innocuous bit of paperwork

in health care that would give patients being treated by
a doctor who isn’t in his insurer’s preferred provider
network the right to send his reimbursement check
directly to the physician. Currently, insurers in this in-
stance send payment to the patient, and out-of-network
physicians then bill the patient.

This so-called assignment of benefits is illegal in
Maryland but spreading throughout the rest of the
country. Twenty-four states allow patients to assign
benefits directly to their doctors in some form or fash-
ion; New Jersey passed such a law last month.

Some Maryland lawmakers have tried to enact simi-
lar legislation here each year since 2006, but so far it
has failed. This year could be different. At the request
of leadership in the House and Senate, the state’s Joint
Committee of Health Care Delivery and Financing de-
voted the summer to studying the issue, soliciting com-
ment from health care professionals, insurers, regula-
tors and consumers.

Legislation in both the House and Senate this year is

Please see BENEFITS, Page 12
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Largest turnaround and management consulting firms in the Baltimore area

Ranked by number of Baltimore-area clients in 2010

=y Name Clients Local staff/ 2009 revenue/%
.g c Address local/total consultants/ Areas of specialty business from Top local executive, title
agf Phone / Internet total staff consulting
Invotex Group 39/ reorganization, crisis management,
2 1 1637 Thames St., Baltimore 21231 2984 31/ receivership, financial investigation, white- 1%tgé/o RaymoncrininZeTguts?régio(rJEO and
410-539-8580 / www.invotex.com 62 collar crime, valuation, complex litigation 9ing
Hartman Business Technology 70/ 3/ dtd/
4 2 8850 Columbia 100 Pwy., #306A, Columbia 21045 80 10/ IT valuation, strategy, efficiency reviews 100% Dave Hartman, president
410-740-9270 / www.hartmanbiztech.com 13
PricewaterhouseCoopers LLP 240/ - ) .
ma @ 100E Pratt St, Suite 1900, Baliimore 21202 T 218/ audit, tax and advisory e Willam S. Gorey, office managing
410-783-7600 / www.pwc.com ' 163,000 P
KPMG LLP 190/ ' . .
. 45/ corporate finance, IT services, restructuring dtd/ . . .
5 1 E. Pratt St., Baltimore 21202 60/ . g . Kevin Hall, office managing partner
4 410-949-8500 / www.us kpmg.com dtd 21.800 M&A, valuations, forensics, internal audit dtd
Hertzbach & Co. 40/ 115/ business performance, turnaround dtd/
nla 5 800 Red Brook Blvd. #300, Owings Mills 21117 dtd 16/ management, restructuring, forensic 35% Joel B. Chazen, co-managing partner
410-363-3200 / www.hertzbach.com 115 services, IT
PA & Associates Inc. 20/ logistics spend management through nego- . . .
8 6 9515 Deereco Road, Suite 301, Timonium 21093 ?7‘2/ 6/ tiation of small package carrier agreements, 1%tgé/o Jug%:\z% DPhgg)lz,rgegcégt,
866-200-7283 / www.paaa.com 72 shipping software, reporting and consulting ’ '
CPIl/New Options Group 29/ 7/ leadership development, executive coach- $1.2 million/
1 7 913 Ridgebrook Road, Suite 304, Sparks 21152 45 5/ ing, team development, training facilitation, 100% Paul B. Sniffin, president
410-785-1370 / www.cpi-newoptions.com 12 career services include outplacement
Audacious Inquiry LLC 15/ ' . . . - . .
14 8 9950 Bendix R((‘)adr,ySuite 215, Columbia 21045 18/ 15/ analytical sewl\(ﬁs, healtlh |nformat|on $2 ml|(|)|0n/ Christopher Brandt, managing
301-560-6999 / www.audaciousinquiry.com 24 15 systems, Web applications 100% partner
Strategic Partners LLC 7/ turnaround management, financial
8 8 111 S. Calvert St., Suite 2700, Baltimore 21202 12%/ 7/ management and restructuring, operations 1%tgé/o j‘:rm rg(aeeghﬁﬁldrzﬁgiagg
410-653-5554 / www.strategic-partner.com 7 management » princip
StatPay Inc. 16/ 6/ medical group practice management and $525.000/
10 1 O P.O. Box 3196, Baltimore 21228 o5 4/ consulting, health care technology prepara- 83% Craig Law, president and CEO
410-788-9715 / www.statpay.com 10 tion, practice operations, revenue cycle
Waypoint Resources LLC 19/ 6/ turnaround, workouts, real estate dtd/
n/a 1 1 P.O. Box 65069, Baltimore 21209 25 6/ services, bankruptcy, business planning, did Jack Devlin, principal
410-529-7900 / www.waypointresources.com 6 capital raising
Beacon Associates Inc. 60/ - . -
wa ]9Q 900AS. Main St, Bel Air21014 o ditdl organziational and technology consulting $8 milion/ Carol Koffinke, president
410-638-7279 / www.beaconassociates.net 150
Carl Marks Advisory Group LLC dtd/ . . T
ma ] Q 1934 0ld Gallows Rd Ste 502, Vienna, Va. 22182 10/ ditd/ advisory services, corporate revitalization, dtd/ John Rakowski, partner
212-909-8400 / www.carlmarks.com dtd dtd Investment services ctd
Executive Sounding Board Associates Inc. 10/ 2/ manuf., retail, svcs., health care, govt. con- dtd/
7 1 2 10 N. Calvert St., Suite 647, Baltimore 21202 200 20/ tracting, finance, turnarounds, crisis mgmt., 100% Martin Katz, president
410-783-0098 / www.esba.com 20 litigation support, forensic accounting
NHB Advisors Inc. 10/ 4/ turnaround, refinancing, restructuring and dtd/
nla 12 822 Montgomery Ave. #204, Narberth, Pa. 19072 58 30/ recapitalization, wind-down and liquidation 100% Thomas D. Hays lll, principal
610-660-0060 / www.nhbteam.com 33 services, bankruptcy and litigation-support
Strategic Management Partners Inc. 5/ L . .
12 1 6 522 Horn Point Drive, Annapolis 21403 8/ 3/ tumaround interim management, private $1.4 milion/ John M. Collard, chairman and CEO
410-263-9100 / www.strategicmgtpartners.com 12 5 equity advisory, distressed investing 75%
McShane Group 6/ dtd/ did/
1" 1 7 2345 York Road, Suite 102, Timonium 21093 10 6/ middle-market corporate turnaround 100% Thomas P. McShane, president
410-560-0077 / www.mcshanegroup.com 8
Fulcrum Financial Managment LLC 4/ interim and fractional chief financial officers .~ : . .
nla 1 8 1200 Shore Road, Baltimore 21220 i/ 4/ and controllers. strategic growth advisers. 1%tgé/o V\E/;!grg (';\u ﬁfg%”&gs&'okﬁhszd
443-253-5174 / www.fulcrumfm.com 4 capital raise. corporate restructuring 9 ) P
Quality Edge Management Consulting 1/ dtd/ training, documentation, gap analysis, dtd/
nla 1 9 5509 Sefton Ave., Baltimore 21214 8 dtd/ consulting for quality management systems, 100% Camille A. Delmotte, president
410-426-2269 / www.qualityedgeconsulting.com dtd process improvements, audits

NOTE: More than 40 companies were contacted, but some either declined to participate or did not respond by deadline.

Baltimore-based FTI Consulting Inc. is known to belong on this List, but declined to disclose
the ranking criteria information.
SOURCE: Representatives from the individual companies provided the information. The Business Journal takes thm at their word.
dtd=declined to disclose n/a=not applicable
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> Print subscribe online or call 410-454-0528
> Online baltimorebusinessjournal.com
> Twitter twitter.com/bbjonline

> Podcasts available on our Web site and at iTunes — search “BBJcast” and sign up for a
free subscription from the online music service
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> Dally E-mail Update Sign up at www.bizjournals.com/account/modify_email_subs/
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BB]

The spot for answers to your questions
about the Business Journal.

Insider

What’s on Tap?
Next Week

In Focus: Higher Education

With Maryland's unemployment rate now
at 7.5 percent, career centers throughout
the region are swamped with people
looking for help re-entering the work
force. We'll catch up with leaders of
some of the region’s busiest career cen-
ters to find out how they are managing
the demand for their services and stirring
the jobless back on track.

Smart Strategies

With two wars still ongoing overseas,
businesses and veterans are learning
how best to reintegrate soldiers into

the work force. Reporter Scott Dance
will talk to those companies and their
employees about how to make it a seam-
less transition.

@ Your Service

Ahout Us

It's our goal to give BBJ readers the latest-breaking, local
business news every weekday. We do so with a daily e-mail
news update of the day’s top stories that hits your inbox at
3 p.m. and a weekly publication that includes news you can
use to grow your business, manage your career and get a
leg up on your competition.

BBJ Products

Book of Lists

The Book of Lists contains
each of the top 25 Lists pub-
lished in the BBJ throughout
the year. It comes with a paid
subscription to the print edi-
tion of the paper, or you can
purchase a copy by calling
410-576-1161.

E-dition

Print subscribers can receive an electronic version of the
week's paper delivered to your inbox every Friday. To sign
up, go online to www.haltimorebusinessjournal.com, click
on “Print Edition” and then on “Electronic Edition.”

¥ Book

of Lists

Reprints, Plaques and Web E-Prints
Reprints of BBJ stories are available. To process a request
for 250 or more reprints and honorary plaques, call Scoop
ReprintSource at 1-800-767-3263. To order fewer than

250 reprints or copies of photographs, call 410-576-1161.

Subscriber Services

Call 410-576-1161 or go online at www.baltimorebusiness-
journal.com and click on “About Us” to:

Top 25 Lists

The colleges

and universi-

ties of Greater
Baltimore will be
ranked by enroll-
ment, and we
take a look at the
area’s professional
schools — gradu-
ate programs
in medicine
and law — at
the institu-
tions.

In Two Weeks

In Focus: Law

Change is afoot at law offices in Greater
Baltimore, and it's starting at the top.
The role of the managing partner has
changed, particularly as the Great
Recession has placed pressure on law
firms to improve their business. We'll
check in with how some managing part-
ners are dealing with this change.

Smart Strategies

Ever receive a needless e-mail from a
co-worker sitting the next cubicle over?
Do you find yourself updating your

boss via tweets instead of spoken
words? Well, then you're part of
the modern-day workplace.
And BBJ reporter Daniel J.
Sernovitz will take a look at
the effects — good and bad —
online methods of communication are
having on offices throughout the region.

Top 50 List

We'll unveil our latest List of the 50
largest law firms in the Baltimore
area. The List is ranked by the
number of lawyers at each firm.

Special Publication:
ower 2

Who among Greater
Baltimore's business com-
munity holds power now?
Find out in the BBJ's second
annual Power 20 publication,
which debuts Feb. 12. And for
information on the Power 20
event scheduled for Feb. 25
at the Hilton Baltimore, contact
Christina Feldhaus at cfeldhaus@
bizjournals.com.
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President & Publisher

» Subscribe to the Baltimore Business Journal.
* Renew a subscription.

* Change your address.

* Find newsstand locations.

» Purchase hack issues or Lists.

Advertising Services

Advertisements with the Baltimore Business Journal are
available in the print edition and daily e-mail update.

For more information on advertising in the BBJ, contact
Advertising Director Micah Damareck at 410-454-0510 or
mdamareck@bizjournals.com.

News Services

Get on a List

Think your company qualifies for one of the BBJ’s more
than 100 Lists? To request a survey for an upcoming List,
contact Research Director Carolyn Proctor at 410-454-
0520 or cmproctor@bizjournals.com.

Letters to the Editor

Have an opinion about a story in the BBJ or an important
business issue? To submit a Letter to the Editor, contact
Editor Joanna Sullivan at baltimore@bizjournals.com.

Have a news tip?

Some of our best stories come from you. We welcome
your story ideas and news tips. If you have a suggestion,
contact Editor Joanna Sullivan at 410-454-0512 or balti-
more@bizjournals.com.

What'’s Coming Up?
Our schedule for upcoming special publications, Lists and
industry focus sections can be found on our Web site.

For a copy of our Editorial Calendar, go online at www.
baltimorebusinessjournal.com, click on “About Us” and
then link to “Editorial Services.”

BBJ Events

The Baltimore Business Journal hosts events
throughout the year that celebrate our special
publications, including Best Places to Work,

Green Business, Heavy Hitters in Real Estate and
Enterprising Women. Sponsorships and other part-
nerships are available for all BBJ events. Contact
Marketing Director Eileen Silberfeld at 410-454-
0530 or esilberfeld@bizjournals.com or Advertising
Director Micah Damareck at 410-454-0510 or
mdamareck@bizjournals.com.

On the Radio

Listen to breaking business news from the Baltimore
Business Journal over the airwaves each weekday — at
5:50 am. on WBAL AM 1090 or whal.com.

On the Weh

Don't wait until tomorrow what you can learn today. Go to
www.haltimorebusinessjournal.com for breaking business
news, updated throughout each business day. To sub-

scribe to our free, daily e-mail news updates, go online to

www.haltimorebusinessjournal.com
click on “Subscribe” and then on “Email Alerts.”

OnTV

Tune in to watch Special Projects Editor Heather Harlan
Warnack talk about the latest business news on WBAL-TV
11 each Sunday morning between 9 am. and 9:30 am.
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